CASE STUDIES

Social Mediag, Reputation Management
& Link Building Case

BambooMarketing.net



CASE STUDY DIRECTORY

e Social Media Growth

e Automated Reporting

e Google Business Profile Growth

e Organic Link Building




Social Media

Management & Growth



Spicely e spicely.com

Spicely Organics
iblished by March 13at 717 PM - @
Lavender is a flowering plant from the mint family and is related to
rosemary, oregano and sage. It can be used in baking, to flavor ice
cream or in salad dressing. Use 1/2 teaspoon per 1 cup of flour in 3
baking. delicious and very fun to make. How many would you have? %

These Cajun Cauliflower Tacos are absolutely unreal! They're so

https://qoo.ly/34vaks e o

STRATEGY: Content Development, Online Contests, Giveaways, Recipe Development
and Promotion, Posting and Engagement

Ongoing monitoring of social media platforms including content creation, posting, tracking,

management, user engagement, follower growth across Twitter, Facebook and Instagram. |
SPICELY.COM
Cajun Cauliflower Tacos
Winter Fun in the kitcher hese Tacos are Absolutely Unreal! How

SUMMARY:
36

Improved brand engagement by 700% Enaaaaments

via Instagram, 113% via Twitter and

59% on Facebook through the use of

custom, engaging and targeted content

delivered to a specific niche audience.

7Y Like ) Comment &> Share Buffer -

spicayorganics «
spicelyorganics » Folor

spicelyorganics This dish s hearty,
satisfying, and so delcous. A combination
of nuty, savory and sweet fiavors all i one.
And tonly takes 10 minutes to make! Find
therecipe n our website.
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spicelyorganics #organic #nonGMO
hvegan #vegetarian #paleo #glutenfree
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Sequola o sequoia.com

STRATEGY: Ongoing Strategy, Branding and Positioning, Content
Development, Posting and Engagement Schedule

Ongoing strategy and content development, alignment with marketing to amplify the
brand on social media and drive web traffic, engagement and leads. Monitoring of
social media platforms including content creation, posting, tracking, management,
user engagement, follower growth across Twitter/X and LinkedIn.

SUMMARY:

Through branded imagery, active
promotion of virtual and in-person
events, media and resources, followers
increased by over 50% with 2,200+
new followers on LinkedIn and grew
Twitter by over 180% with 1,300+
additional followers. General
engagement and audience reach also
dramatically increased after our
successful Content Marketing strategy.

Sequoia Consulting Group
6,562 followers
w-®

And just like that we're live at the Grove. Our CMO Michele Floriani opens the
keynote setting the stage for today's event: People-first companies are shaping the
world today. Taking care of people in times like these is what people-first ...see more

=+ Follow ===

Sequoia Consulting Group + Follow ===

6,562 followers

21h - Edited + @
The Grove Sessions webinar series continues tomorrow from 11am-12pm PT with a
conversation on Onboarding Strategies During Social Distancing. Join us to hear
David Huebner from Lalo Consulting, Dan Smolkin from Aurora Solar, M ...see more

Onboarding Strategies
During Social Distancing

& Like ] Comment > Share

Sequoia Consulting Group + Follow ===

6,562 followers

6d - Edited - @
We're continuing our Grove Sessions webinar series with a conversation on Diversity
& Inclusion: Moving towards Meaningful Change this Thursday from 11:00am-
12:00pm PT. We'll be joined by Steven Huang from Culture Amp, Torin F ...see more

4g i Diversity & Inclusion: Moving
ﬁ“/“.‘ Towards Meaningful Change

SEQUOIA

& Like =] comment 2> Share

Be the first to comment on this



AEROSPIKE

aerospike.com

STRATEGY: Content Development, Blog Strategy, Posting and Engagement

Schedule, Employee Advocacy

Ongoing monitoring of social media platforms, including engagement of industry thought
leaders and users, content creation, posting, tracking, management, follower growth

across Twitter & LinkedIn.

SUMMARY:

Through strategic posting
and organic engagement
tactics - increased the
number of followers,
engagement and traffic to

the website from social
media month-over-month.

Increased follower growth
on LinkedIn by 82%, on
Twitter by 109%.
Engagement averages
were nearly doubled on
LinkedIn and more than
quadrupled on X. The
average monthly traffic to
the website was also
increased by more than
10x.

aerospikedb ( roow ) +
- 3

In this recorded webinar, Matt Aslett,
@maslett - Research Director at
@451Research, together with Brent Keator
and Kevin Lyons of @Nielsen Marketing
Cloud, discuss the differences between
rtificiallntelligence and #MachineLearning.
bit.ly/2HfvcZQ #

B sie 8 OHOO@DSO

Aerospike, Inc.

2,692 followe
"The three challenges that we had are uptime, reliability, latency, how fast the
system responds, and scalability. Aerospike is a technology that allowed us to
get to 99.99% uptime. Today, we're able to scale to a number of customers
beyond where we even are today. Then latency was fixed essentially. With
Aerospike, you can do more with less”

-Gil Allouche - Founder and CEO, Metadata.io

https://Inkd.in/ggCmr_a
#Aerospike #Metadataio

. <EROSPIKE"

-

e

aerospikedb @aerospikedb - Oct 7 >
#Aerospike is a trusted solutions partner for the #Financial Services, #Banking,
#Telecommunications, #Technology, #Retail, #£Ecommerce, #Adtech, & #Gaming
industries, with successful client deployments that have run for years, at scale,
with zero downtime. bit.ly/2FiFKHs

aerospikedb @aero
“Instead of a human running 20 campaigns at once, Metadata on Aerospike can
actually run upwards of thousands of campaigns in a day.” - Prithvi Sathiya, Data
Engineer, Metadata.io. aerospike.com #Aerospike #Metadataio @AerospikeDB
@Metadataio




VentureHealth -«

STRATEGY: Posting and Engagement Schedule

Ongoing monitoring of social media platforms including content creation, posting,
tracking, management, user engagement, follower growth across Twitter &
LinkedIn.

SUMMARY:

Based on development of our
content strategy, we built a steadily

increased the engagement
accounts month over month. The
overall increase showed a 82%
improvement on LinkedIn and
325%+ improvement on Twitter.

venturehealth.com

VentureHealth @ e_heal Oct 4
About 70% of US heallhcare providers use telehealth. As a result, it has helped
increase healthcare access and services. qoo.ly/sgtbw #mheal health

States Continue to Expand Availability of Telehealth
Telehealth has become a viable niche in US health care because it lets
patients and providers use technology to seek medical advice and diagnose

VentureHealth
259 follo
]
The use of automation and Al is integral within the medtech space, as data are
becoming increasingly important to manage and understand. @GlobalData
Healthcare

Automation vs Al in medtech: where are we headed? - Verdict Medical D
Devices

VentureHealth @vent alth - Oct 3
“| can't understand why people are mgmenea of new ideas. I'm frightened of the
old ones.” - John Cage. # ovation #JohnCag:

“I can't understand why
people are frightened of new
B I'm frightened of the old ones.




The Vault ¢ thevault.co

STRATEGY: Posting and Engagement Schedule

Ongoing monitoring of social media platforms including content creation,
posting, tracking, management, user engagement, follower growth across
Twitter & LinkedIn.

SUMMARY:

Over 3 months, followers
increased on all 3 platforms from
1%+ on Facebook to 26%+ on
Twitter/X. Engagement also more
than doubled on Facebook,
increased 5x on Twitter/X and
increased more than 6X on
LinkedIn.

o« The Vault
VAULT = The Vault
May 29, 2019
e o VALY May 28, 2019 - @
When #innovation is thriving all around the world The Vault will have B .
completed its mission. We appreciate your review, Sasha!

|

“ p
>
> -
> “The Vault is great for hosting events, in addition
N to being one of the top trendy co-working spaces
: in SF. This place has it all.. great location, cool
4 people, good food, modern setting... | would
i ) definitely recommend it.”
-
QOo.LY
The Vault | ion. C
VAilI.T The Vault

May 24,2019 - @

“Coming together is a beginning. Keeping together is progress. Working
together is success." ~ Henry Ford.




Allied Pain & Spine * myalliedpain.com

Allied Pain & Spine Institute are a range of multidisciplinary medical
practices that delivers the most cutting-edge and evidence-based pain
solutions available today. Providing a comprehensive consultation and
multi-faceted care solution for acute and chronic pain conditions arising
from virtually any part of the human physical body.

STRATEGY:Posting and Engagement Schedule
Ongoing monitoring of social media platforms including content creation,
posting, tracking, management, user engagement, follower growth across

Facebook & Instagram.

RESULTS OVER 1 YEAR:

From a dormant account into one
that receives over 100+ monthly
engagements across FB and IG.

Facebook:
Increased monthly clicks from 0 to
113/month.

Instagram:
Increased followers from 0 to 110.

SUMMARY:

Taking control of and building a set
of high quality profiles for a
prestigious California-based set of
pain clinics, combining their local
reputation with a modern and high
quality image to connect with their
community, dramatically increasing
their profiles’ reach by over 1000%.

“ Allied Pain & Spine Institute
& Published by Social Connector [7] - March 23 at 2:58 PM - @

Are you struggling with arthritis? Did you know that there are innovative
options to relieve arthritis pain and improve function?

Our team at Allied Pain & Spine Institute can help treat arthritis and give you
relief at our clinic in San Jose.

¥ San Jose CA Arthritis Treatment, Symptoms, Causes | Los
Gatos Pain Relief

(., Allied Pai
& Published
Did you know there are over 100 variants of rheumatic diseases and
arthritis? Some of the most well-known types are rheumatoid arthritis,
ankylosing spondyitis, systemic lupus, gout, and lyme.

March 18 at 7:47 AM - @

Did you Know... ?

There are

over 100

\ variants of

- rheumatic

‘ diseases
« and arthritis

aueapuns e wsrrure

(. Allied Pain & Spine Institu
Published Co - March 9 at 3:28 PM - @

Exercise is a common treatment for chronic pain. Depending on your
current state of health, it may help you fight inflammation, increase
mobility, and reduce overall pain levels .~

#PainManagement #Exercise #HealthyLifestyle

Recommended Exercises
for Chronic Pain

Stretching Exercises
Stretch at least

Strengthening Exercises
Build strong

once daily muscles
b
n I ‘

Cardiovascular Exercises
Participate in light aerobic exercises
Walking Swimming Cycling

ALLIEDPAIN & SPINE INSTITUTE




Automated Reporting

Bulk Automated Reporting



Local SEO & Reputation Management for a 100+ Location Franchise

WHAT WAS DELIVERED

SEO Scorecard: benchmarked and ranked each location's
starting online reputation to prioritize where the work would
matter most.

The Fresh Start Company
Google Business Profile optimization: updated photos,
categories, services, and business details across every

CLIENT CHALLENGE: 911 Restoration needed to strengthen the online location

reputation and local search visibility of over 100 franchise locations. Many
locations had inconsistent or incomplete business listings, low online reputation

scores, and inconsistent visibility in local search and the map pack. Directonyicleanupsicomectediandistandardizedilisings across

40+ online directories, fixing inconsistent name, address, and
phone (NAP) data.

RESULTS: Reputation management: monitored and responded to

reviews to build a stronger, more trustworthy public profile at

One flagship location's online reputation score improved from 54 ,
each location.

(average) to 88 (excellent), and its directory listings went from 153
errors to zero. Locations saw meaningiul increases in website phone  JEIE K] Jo XN RIEYi i{oR (10 (11 Bglo g l10)g= e KL o CRIE LT (lo8
clicks and form fills as visibility and rankings improved. Standardized  usUCAele SRR RSN QAR R TR S TIIIVA¢E IR
listings across 40+ directories gave every location a cleaner, more
consistent, more trustworthy online presence.

actual lead activity.



Las Vegas £20)
WEBSITE MONTHLY REPORT o
From August 01, 2024, to August 31,

Automated Reporting
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Google Business Profile

Reputation Management & Growth



Google Profile Optimizations & Reputation Management

WHAT WAS DELIVERED

SEO Scorecard to assess and rank each location's initial online reputation.
From there, a comprehensive system was developed to optimize all profiles,

leveraging best practices to enhance reach, rankings, and reputation for
The Fresh Start Company I oRitz1ale 8=

CLIENT CHALLENGE: 911 Restoration faced challenges in enhancing the visibility of =~ Key Optimization Tasks Included:
over 100 franchise Google Business Profiles. They needed to ensure each location
appeared prominently in the map pack and local search results to attract customers
within their specific service areas.

Benchmark Reporting

Google Business Profile (GBP) Optimizations
Logo and Cover Photo Updates

Listings Updates and Corrections

Apple Business Connect Updates

Third-Party Categories Optimization

Social Media Posting

Review Management (Responding to Reviews)
Writing and Updating Google Business Profiles
Categories and Services Updates

GBP and On-Site Reporting

On-Site Content Updates

Updating Links and Contact Information in 40+ Online Directories

This comprehensive approach ensured each location was well-positioned
for improved local visibility and lead generation.



Al Locations | 1 month progress

Google Business Profile

Optimizations

Google My Business Trendline

1000 944

800

Incubator Schedule with Single Manual Services for 100 Location Websites

Bmm Automated Services
B Manual Services
Batch 1 M Single Manual Services

Batch 2

Batch 3

Batch 4

Batch 5

Batch 6

Batch 7

Batch 8

Batch 9

Batch 10

Single Manual Services
Single Manual Service 1
Single Manual Service 2

Single Manual Service 3

= Single Manual Service 1
Batch 2

250

200

150

100

50

Google Analytics Trendline

34
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1. Last month
Batch 7

Batch 10
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Previous 4 weeks Last 4 weeks

—@— Website Phone Clicks ~ —@=— Form Fills



Listing Updates & Management
Before: After:

911 Restoration May 10, 2024
- o = = s 911 Restoration of Virginia Beach
Your listings report before you joined SEO Marketing [
. 911 Restoration of Virginia Beach
Your listings report Viginia Geach
Site Name BusinessName  Address Phone Status
Site Name Business Name Address Phone Status
G GoogleMaps  Not Found Not Found Not Found Scan not started. Address incomplete
G Google Maps 32{;‘:?:';;2? o 102 Pennsylvania Ave (757) 324-5276 Live
o Facebook Not Found Not Found Not Found Scan not started. Address incomplete
911 Restoration of
o Facebook Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
Bing Not Found Not Found Not Found Scan not started. Address incomplete
' 911 Restoration of ’
Bing Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
o AppleMaps  Not Found Not Found Not Found Scan not started. Address incomplete
911 Restoration of s
o Apple Maps Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
@ MapQuest Not Found Not Found Not Found Scan not started. Address incomplete
o 911 Restoration of .
@ MapQuest Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
@ Foursquare  Not Found Not Found Not Found Scan not started. Address incomplete
911 Restoration of
e Foursquare Virginia Beach 102 Pennsylvania Ave (757) 3245276
@ Trip Advisor  Not Found Not Found Not Found Scan not started. Address incomplete
wes  Elocal 31 1 Restoration of 102 Pennsylvania Ave (757) 324-5276 In Progress
irginia Beach
aes  Elocal Not Found Not Found Not Found Scan not started. Address incomplete
i 911 Restoration of
e City Squares Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
@ City Squares Not Found Not Found Not Found Scan not started. Address incomplete
i 911 Restoration of
. Navmii Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
. Navmii Not Found Not Found Not Found Scan not started. Address incomplete
911 Restoration of : v P
Where To? Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Action Required
Where To? Not Found Not Found Not Found Scan not started. Address incomplete
911 Restoration of .
Opendi Virginia Beach 102 Pennsylvania Ave (757) 324-5276 Live
@ Ya Sabe Not Found Not Found Not Found Scan not started. Address incomplete
aQ + Manta 21 Regtartion of 102 Pennsylvania Ave (757) 324-5276 In Progress
Virginia Beach
ﬂ Opendi Not Found Not Found Not Found Scan not started. Address incomplete




Digital Reputation Management

Before: After:

54 88

Online Score Online Score

You have an Gverage online score You have an excellent online score

. ; " " This report analyzes how customers view your business online.
This report analyzes how customers view your business online. s rep Y o Y

Dive deeper into your online score Dive deeper into your online score
Listings 37 Localranking 100 Reputation 24 e &0 e A ™ e °
See how your business Review where your Get a detailed analysis of See how your business Review where your Get adetailed analysis of
appears on key online business stands when your business' online appears onkeyonine DiERoss Stondswhen Yorrbushessionine
S octoiios comparedto local rating & reviews directories compared to local rating & reviews

N businesses
businesses



Link Building

Backlink Growth



Off-Site Link Building

CLIENT CHALLENGE: Rivia Mind, a growing telehealth provider specializing in
psychiatry and psychotherapy, needed to strengthen their online presence across
competitive markets in five states. Their primary challenges included:

Limited organic search visibility for highly competitive mental health and
telehealth-related keywords.

A lack of high-quality backlinks to establish domain authority.

The need to rank higher in local search results to attract patients in their
service areas.

WHAT WE DELIVERED: Developed a comprehensive Organic Link Building
Strategy tailored to Rivia Mind's niche in the mental health and telehealth space. Key
deliverables included:

Backlink Auditing: Analyzed their existing backlink profile to identify gaps
and opportunities.

High-Quality Link Acquisition: Secured backlinks from authoritative health,
telehealth, and regional websites to boost domain authority.
Content-Driven Outreach: Created engaging, shareable content (such as
blog posts and resource pages) to attract organic links from reputable
sources.

Local SEO Optimization: Partnered with local directories and relevant
health organizations to acquire localized backlinks.

Competitor Benchmarking: Identified backlink strategies used by
competitors to replicate and improve upon their successes.

Client:

RW/AGEMIND
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O rg an i c = Overview: riviamind.com/ Ruia Mind | Mental Healthcare You Can Trust © tontovee [0

Li n k B u i I d i n g Monthly volume v | @ Alllocations v = ¢? Bestlinks ¥ ¥ Changes: Last 3 months v

Backlink profile Organic search Paid search
DR’ ‘ UR' Backlinks ' Ref. domains ' Keywords ’ Traffic’ Keywords * Traffic *

Exal 1 ,ples, 40 4 22 . 2K .50 368 .10 3.5K s 1.7K a2 2.5 5.
SCreenShOtS AR 1,688,598 v 155494 Alltime 5K Alltime 749 Top 3 28 -6 Value $5.1K +1.3K Ads 5 +1 Cost $9 +6
J

A S S e tS General  Backlink profile  Organic search  Paid search

Metrics Competitors » Locations v = Years iM | 6M 1Y 2Y | 5Y | All Daily v H Traffic by location Organic 104 Paid 1
Performance P Location Traffic Share Keywords
g = United States 17K 274 96.5% 3.4K 510
Referring domains Domain Rating URL Rating Organic traffic Organic traffic value Organic pages Impressions Paid traffic

Paid traffic cost [ | Crawled pages & Australia 13 412 07% 144 432
Oiganic traf @8 New Zealand 8 8 0.5% 36 9

34K ™= Germany 7 57 0.4% 40 +11

I+l Canada 6 -1 0.3% 179 +21

< > Compare top 5 on chart

Organic keywords by intent Bsta

® 108 Intent Keywords Traffic
3 Now 20 4 7 a0 2 0
Branded 551 +163 749 +72
Organic keywords ~
Non-branded 44K 1759 997 1238
1-3 4-10 @2 11-20 21-50 51+
Informational 4.7K +806 1.7K +397
K
Navigational 445 +101 382 +173
K Commercial 149 462 12 -10
Transactional 80 +34 6 +4
1.8K
Local 371 +167 17 -3
— — Non-local 4.6K +755 1.7K +315




